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Equity Market (4 credits)

International Trade (3 credits)
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List of Electives (Professional Cycle):

Economic Growth: Contemporary Challenges (2 credits)
Legal Environment of Economics (2 credits)

General Education Cycle

Mathematical Cycle

Professional Cycle: Humanitarian Block

Professional Cycle: Specialization Block

According to the RF Ministry of Education Recommendation
Ne 14-52-988 1H/13 dated 28.11.2002, 1 credit is equal to 36
academic hours, where 1 academic hour is 45 minutes.

Program total workload: 240 credits
Standard period for progam completion: 4 years




