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[TOMMMO Npe3EeHTALLMM
HAY4HbIX pabdoT
YYQACTHMKOB, BAcC Takxke
XAYT MACTEP-KAACCHI,
A€AOBbI€ UTPbI 1 MPOCTO
NPUATHOE
BPEMAMPOBOXAEHME C
OPraHU3ATOPAMM
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KOHJpEepeHL MM

MeXXAYHAPOAHbIM




1. UHTEPHET-MAPKETUHT . MPOOOAEMbI U
NepPCNeKTMBbl MCMOAb30BAHMS (BKAIOYAS SMM
n Digital)

2. Pa3paboTka MAPKETMHIOBbBIX CTPATETMM
3. MOpPKETUHT HEAOBEYECKOMU AYLLIM: HOBbIE
KOHLLENUMM MAPKETUHIA
4. COBpEMEHHbBIE METOABI MAPKETUHIOBbIX
MCCAEAOBAHMM
5. MOPKETUHIOBbIE KOMMYHMKALIMM: HOBbIE
MHCTRYMEHTbI U OLLEHKA MX 2JOTDEKTUBHOCTU
6. [1APTM3AHCKMM MAPKETUHT
7. BpeHA-MEHEAXKMEHT (KO-OPEHAMHT,
MHTETOUMPOBAHHbIM OPEHAMHT U1 T.A.)

8. CneumapmKa MAPKETUHIA B PA3AMYHbBIX
OTPACAIX M CAOEPAX AEATEABHOCTH
9. MeXAYHAPOAHBIM MAPRKETUHT
10. OKO — MAPKETUHT
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NPOrPAMMaA
‘ 5 Aekabps 6 Aekabps
09.00- 12.00 3ae3A y4actHukoB || 92.00 - 9:30 Permcrpaumsg yHOCTHUKOB
KOHJoEPEHLIMMN 9.30-10.00 |Top>xeCTBEHHOE OTKPbITME
12.00 -13.00 Obea* KOHObepeHumm «KpeaTmBHbIM
13.30 -14.00 Permcrpaums MAPKETUHI: CETOAHA U
Y4ACTHUKOB NOCAE3QBTPAN
14.00 -17.00 Mactep-kaacchl 1 [[10.00 - 11.30 | Pabota no cekumam 1, 2
AEAOBbIE UTPBI 11.30 - 11.45 [HamHas naysa
15.30-15.45 Kodhe-Openk 11.45-12.45 | poAaOAXeHME PADOTHI NO
19.00 -22.00 Beyep 3HOKOMCTB cekumsam 1, 2
13.00 — 13.40 | PaboTta cekumm 3 (mocTtepsl)
13.40—-14.30 | Ob6ea*
* Obea 14.30 - 15.30 | TROpYECKO] PABOTA rpynn
ONAQYMBAETCA CTYAEHTOB C MPAKTUYECKMMMU
YHACTHMKAMMUA. KGIZCCIN\VI
ngzﬁ:z\:z\gw 15.30 - 16.00 | MoABEAEHME MUTOTOB
COMPOBOAMTS KOHCbepeHLLl:IM. HarpaxaeHue
OPraHM3ATOPSI B nobeantesem
OAHO U3

30BEAEHUM




Yyactme

Yyactme m
NyOAMKALLMS BO3MOXHO B
6ecnAQTHbI OYHOM U

3004YHOM

[1O pe3yAbTATAM cPoRMOx

PAOOTHI
KOHJoepeHUMH
OyaeT onyOAMKOBOH cTaTyC
COOpPHUK cTATEM

3049BKM HO
y4yacTme um PopMA 309BKM U
CTATbU TPEeOOBAHMS K
MNPUHUMAIOTCS OCOOPMAEHMIO CTATEM —
AO 15 HOAOPS B MPUAOXEHHbIX

MATEPUNAAAX K MTUCbMY.

MeXAYHAPOAHbIU

Pa3bueHune no
CEeKLMAM
MNPOOBOAMT
KOMMCCUS

KOHJoepeHLMM



TiomeHckn Huxxeropoackui

FOCYAQPCTBEHHbIM MHCTUTYT
- VEREEpCTE YIDOBAEHMS
XAapbKOBCKUU _
HOLMOHOAbHbIM beAropoAckum
TEXHUNYECKMM YHMBEPCUTET
YHUBEPCUTET Koonepaumm,
CEAbCKOrO SKOHOMMKM U
XO39MCTBA VYYaCTHUKHA npaBa
NMPOLUAbIX
HoBocubupckuu AT R
FOCYAQPCTBEHHbIM FOCY AP CTBEHHbIFY
YHUBEPCUTET ArPAPHbIA
SKOHOMMKM U VHUBEDCHTET,
YNPOBACHA NHCTUTYT YpaAbcKui ) r. MockBa
MEXAYHOPOAHbBIX rOCYAOpCTBeHHbLM
CBS3EM SIKOHOMMYE CKMNM

r. EkKaTepuHOypr YHMBEPCUTET



PoTooTHeT
MNPOLLUAOIO




Toe®boBaHMI K NYOAMKALMKM CTATEU

* TekcCTbl cTOTEM 06BEMOM HE BoAee 6 cTp. (BKAIOHAS
CMUCOK AUTEPATYPbI) HEODXOAMMO HAMPABMTH AO
15 HOs6ps 2013 roAd MO SAEKTPOHHOMY QAPECY
creative marketing@mail.ru

* B 3AEKTODOHHOM BAPUAHTE KAXKAQAA CTATb AOAXKHAO
OblTb B OTAEABHOM CDAMAE. B UMEHM DAMAC
YKOXKMTE DAMUAMIO MEPBOTO ABTOPA M KAIOHEBOE
CAOBO.



mailto:creative_marketing@mail.ru

TpeboBAHMA K OCDOPMAEHUIO CTATEMU

AokymeHT - Microsoft Word 2003, 2007.

Popmart CTpaHmLbl: Ad (14,8x21 cm). [NoAd: 1 cm —
CBEPXY, CMPABA, CAEBJ; CHU3Y. LLIpHdOT: pasmep
(kerab) — 12; Tn — Times New Roman, O AMHQPHbIM
MHTEPBAA. BblDABHUMBAHME MO LLUMPUHE CTPOKM;
a03aL, — OTCTYM MEPBOU CTPOKM (1 CM).

B Tekcte AONyCKAOTCa PUCYHKK, TADAULLLI — HE
OoAee 2. PUCYHKM CAEAYET BbIMOAHATE B doOpMATE
“jpg. *omp.

CHOCKM OPOPMAIOTCH CMAOLLHOM HYMEPALIMEN
MO TEKCTY B KBAAPATHbIX CKOBKaX — [1], [2] n T.A.

B KOHLLE CTATbU AOAXEH PACMNOAATATLCA CMMNCOK
AMNTEPATYPbI.




TpebOBAHUA K OCDOPMAEHUIO CTATEM

* Ha3BaHWE NevyaTtaeTcsd NPONMCHbIMKU OYKBAMM, LLUPUADT —
>KMPHbIN.

Hike yepes OAMHAPHBbIM MHTEPBAA XXMPHbIM LLUPUAOTOM —
DAMMANA ABTOPRA(OB) U MHULIMAABI, HEPE3 3AMNATYIO
CTYAEHT KOKOro Kypca.

B cAaeayloLLLEM CTPOKE: HOYYHbIM PYKOBOAUTEADL (XKMPOHbIM
LLUPUMADT): Y4EHQA CTEMEHbL, AOAXHOCTb, HOMMEHOBAHME
KadpeApbl, AMUAUA U MHULIMAABI (PDKMPHbIM LLUPUMJOT).

Aaree yepes3 OAMHAPHbIM MHTEPBAA — HOMMEHOBAHUE
YHMBEPCUTETA.

« [locAe OTCTYNa B OAMH MHTEPBAA CAEAYET KPATKAS
QHHOTALUMA HO QHTAMUMCKOM a3blke (3-5 CTPOK) 1 AQAEE
yepe3 OAMHAPHbIM MHTEPBAA TEKCT.




[ToMMED OCPOPMAEHUA

OCOBEHHOCTH ®OPMHPOBAHHA IMAPTHEPCKHX OTHOIIIEHHHA C
MOCPETHHEKAMH

Bypaeea O.B., cTyaeHTKa 5 Kypca
Hay9HBI pYKOBOINTEIE: K.3.H., J0IeHT KadeIpsl MapkeTHnHra u pexiaamel Hecaega E.B.

Oncxudl 2ocydapemsennelil VHusepcumem . LM Jocmoesckozo, 2. Ouck
Poccua

In article the author considers mediators of a sales channel as a subject of Relationship
Marketing and offers analvsis their features.

Hapany ¢ TpaIHIHOHHEIM MapKETHHTOM pa3HYHEIE YIEHEIE B 3TOH 00TacTH BEIISIITHOT
MApKETHHT, OCHOBBEANMHHCA HA E3AHMOOTHOMEHHAX pPAzIHYHEX CYOBREKTOE DEEHEA MEEIY
cOQOH H JAr0T 3TOMY HANpPAEISHHIO HA3EAHHE MapKeTHHT NapTHEpCEHX oTHOmeHHH (MIIO).
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1. Gromrogs C. From marketing mix to relationship marketing: towards a paradigm shift m
marketing.

Management Decisions. 1994 32 (2), p. 4-20.

2. Bopot H. Jxonommra dupuEer - M.: “Bercmas mroma”™, 1994 ¢ 133



KOHTAQKTbI

KOHQOEePeHUMM.
MpeaceAdTeAb PEPEHLL
MOYTOBbLIMN ALLIMK

OprkomMnTeTa. creative marketing@mail.ru
Ko3aoBa OKcaAHa [oynna B BKoHTaKTE

AAEKCAHAPOBHQ, http://vk.com/creative _marketing
A.2.H., MPOdOECCOP

r. OMCK, YA.
HeooTtesasoackay, 11,

«a6.304 \

(3812) 67-36-20 TYA@HT- >

MOMOLLLHUK: \

MaAMHOBCKQOS
EkarepuHa
89136776969


mailto:sibomsk@mail.ru
mailto:creative_marketing@mail.ru
http://vk.com/creative__marketing

CTb

eHHaano

J/'

O

,p;‘;f%_)w § 5\ 0647@%/
%y -

§ & OJJ 5¥mo 1 4 Q@ 6 % E
‘Fomidlith S
F & Qe MEFIE 20 Gy S 8
3?0 & & 00 S 'Bn;mrcmym s M H a 7~ O g
vl‘ Ka Pasg, ./7 C\)\

I% p uaHEC TBOpquTBO HeCunanHaMecTe B O H r

, TBO pe T

erHNdanOCTb

BACXM:

': 7 QQ
Ly 0& .
COR @
"J’%% i % :
Q3
'< §
X

s “" "\‘\La < Bolaensiicn
1909“
p st Jgodhy HEBOMCH




